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• Welcome 

• ULI Rose Center 
– Who we are/what we do 

• Webinar instructions 

• Webinar  

 

 



Mission: 
 “.  .  .  to encourage and support excellence in land use 
decision making.  By providing public officials with access to 
information, best practices, peer networks and other resources, 
the Rose Center seeks to foster creative, efficient, practical, and 
sustainable land use policies.” 

ULI Rose Center 
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How this webinar works: 

•All callers are muted during the presentation 

•To prevent any audio disruption, please mute your individual line by 
pressing *6. You can un-mute your line by pressing #6.  

•To ask a question- 

•Type your question into the Question or Chat box, the moderator will 
review and present your questions to the panelists. 
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Give us your Feedback! 

• Email us – rosecenter@uli.org 

• Complete our survey via Survey Monkey  

 
 

Keep informed and learn more about our programs: 

• Rose Center at: http://www.uli.org/rosecenter  

• March 26th (1pm EST): DC Capital Bikeshare: a success story 

• twitter       :  @ULIRoseCenter 

http://www.uli.org/rosecenter
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What we’ll cover today:  

• Building Followers 

• Managing Your Social Media Team 

• Evaluating Your Social Media Performance 



Building Followers 



• Start by following others and see who they’re 
following 

• Follow Friday (#FF) 

• Cross-promote on email signatures, websites, 
blogs and e-newsletters 

Building Followers 



Who to Follow 



Follow Friday (#FF) 

• Using the hashtag #FF (Follow Friday), you can 
suggest Twitter users to your followers 



Cross-Promote 

• Add buttons or widgets to all of your 
electronic communications 

• Ask people to “follow” or “like” you 







Linking Accounts 

• Automatically send Tweets to your Facebook 
feed 



Linking Accounts 

• Maximize exposure by Tweeting from multiple 
accounts 



Managing your Social Media Team 



Managing your Social Media Team 

• Building your team 

• Creating v. curating content 

• Managing permissions 



Building Your Team 



Legal Compliance: open records laws 



Legal Compliance: sunshine laws 



Legal Compliance: general best practices 
1.Avoid committing (or seeking another’s 

commitment) to vote a certain way 
2.Avoid relationships that could create the appearance 

of conflicts of interest  
3.Make available, upon request by any person, a list of 

all board members or agencies using social media 
and their social media addresses or identifications 

4.Make sure that the forums you participate in are 
accessible at any time to any member of the public 
with an Internet connection 

5.Be clear about what requests citizens can make via 
what means 



Creating v. Curating content 



Managing permissions 



Managing permissions 

• Control who on your team has administrative 
access to social media accounts 

• Set administrator credentials on Facebook 



Managing permissions 

• Control who on your team has administrative 
access to social media accounts 

• Manage team members in a Twitter client 



Evaluating Your Performance 



• Understanding your Impact 

• Starting a Dialogue 

• Leading to Action 

 

Evaluating Your Performance 



Understanding your Impact 



Understanding your Impact 



Understanding your Impact 



Understanding your Impact 



Starting A Dialogue 



Leading to Action 
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